
MAKING THE MOST OF BEING A FINALIST

BE HEARD. GET NOTICED.



What’s your plan?



What, Who, Why, When, 
Where, How?



What?
What are your objectives? What do you want to 
achieve?

Examples:

• Prepare a press release for local and national 
distribution on 8 Nov.

• Achieve a guaranteed feature about my business in 
a regional publication by 22 Nov.

• Publish a blog on my website about the awards by 
8 Nov.

• …….



Who are your audiences and how are 
you going to reach them?

• Who do you want your messages to reach?  The 
media, investors, existing customers, existing staff, 
potential employees, key opinion formers etc. Draw 
up your own list.



Why?
This is a golden opportunity to tell 
people why your business is outstanding, 
but what are those key messages and are 
they…

• Believable?

• Simple to understand?

• Positive?

• Targeted?



Examples

• Most haunted venue in the UK

• Historic gem with a modern vibe

• Happy girls achieve



• What are your 3 key messages for customers? Do they 
set you apart? Jot them down then test them on the 
person next to you.



When?
• Create a plan for the next 12 months, detailing how 

you are going to communicate your award 
throughout that period.

e.g.

November to January

February to April

May to July

August to October



Where?

• Online

• Offline 

• On site



How?

•Blogs
•News releases
• Features
•Reviews
•Advertising
•Advertorial
• Leaflets 

• Facebook

• Instagram

• YouTube

• Twitter

• Events

• Email 

marketing

• ……..



How to get yourself noticed by the media

• Look at the publications or online sites that you want to get into/onto

• What sort of stories do they cover?

• Who is writing them?

• What’s your angle?

• Do you have the skills to write your own press release or feature. If 
not, who does?



Content:

• Heading – you want to grab the news editor’s 

attention 

• Bold first paragraph which contains the gist of 

the story

• What, where, when, why, who and how – this 

should provide you with an information 

framework

• Quotes – it’s often useful to include at least one

• Photo and photo caption

Key elements of a press release



Key elements of a press release

Style:

• Short sentences

• Short paragraphs

• Simple language – a 12 year old should 

be able to understand it

• Well chosen words that convey a lot



Press release 

 

Halloween highlights for UK’s most haunted venue 

 

It’s that spooky time of year and there can be few places spookier than Bodmin Jail – a place once 
known for its public executions. Dubbed one of the UK’s most haunted places, staff at the former 
prison will be celebrating Halloween week not just with additional ghost-themed events, but also 
with the announcement of a 4% increase in summer visitor numbers and shortlisting success in the 
Small Attraction of the Year category of the 2018 Cornwall Tourism Awards. 

 

Given all that is going on at the Jail as construction work progresses on the 63-bedroom hotel that 
will open in autumn 2020, such achievements are especially significant. A large proportion of the 
building is covered in scaffolding and parking is limited - challenges that General Manager Martin 
Lyall and his team have been confronting with gusto. 

 

“We knew we’d have to work even harder to remind people that we’re very much open and have a 
lot to offer,” said Martin. “That’s been achieved by introducing new exhibition space, keeping our 
admission price the same and investing commitment in our Governor’s Hall as both an excellent 
restaurant and a wedding or conference venue. 

 

“Our figures show that July was challenging thanks to the heatwave that understandably drew 
people to the beach, but August was a record-breaker and September was very good too. Those 
results, on top of being chosen as category finalists in the Cornwall Tourism Awards, are a real 
testament to the efforts of everyone employed here.” 

 

As well as the ever-popular After Dark nights that are led by the Jail’s resident medium, scary movie 
evenings and other super-creepy activities, Bodmin Jail’s Halloween week will also be marked by the 
tourism awards evening in Truro Cathedral – spookily held on 1 November, All Saints Day. 

 

Ends        18 October 2018 

 

Photo: As captioned 

 

Media enquiries: Sue Bradbury, SBPR Ltd, 01326 567184     

 

 





Press release

Awards help growth and learning, says Old Barn owner

Stephen Chidgey, the owner of a self-catering holiday property in Tregonetha, says entering and subsequently winning awards has 
increased bookings and improved the service he provides.

For a third consecutive year, The Old Barn has been shortlisted as a finalist in the Cornwall Tourism Awards. Recent accolades have 
included winning gold in the self-catering category in both 2016 and 2017 and following that success up with gold in the South 
West regional awards.

“I’ve learnt so much since I first started entering and the business has really benefited,” said Stephen. “It’s made me really think 
about every aspect of customer service and what was needed to set ourselves apart. I’ve also met other people in the industry
through the workshops and other events that Robin Barker and his Services for Tourism team organise and that’s proved inspiring 
too.

“Tourism is vital for the Cornish economy and it’s in all our best interests to make our visitors feel valued and special. This year’s 
summer has been spectacular, but we can’t just rely on the weather to give people a good time.”

Every Cornwall Tourism Awards’ applicant gets feedback on their entry and there are three phases in the judging process. Winners
will be announced on 1 November in a glittering ceremony being held for the first time in Truro Cathedral. There are 77 selected
finalists and 26 award categories.

“I’m really looking forward to it,” said Stephen, who is up for a Responsible, Ethical and Sustainable award. “There aren’t many
opportunities to get together with so many people working in the tourism business – and that’s why it’s a calendar highlight.”

Ends 26 September 2018
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How to get into the media

• Press releases

• Features

• Invite journalist to visit

• Identify yourself as an expert

• Competitions

• Videos

• Radio and TV interviews



What makes a good story?

• Topical

• Relevant

• Unusual

• Trouble

• Human



Egypt wanted to send a message to other 

countries that they were a rich and 

powerful nation….

All without Twitter! Imagine that…


